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The contamination of drinking water in 
private wells, especially near former 
military (National Research Council, 

2009) and industrial sites (Worley et al., 2017), 
has become an issue of increasing concern to 
the public. Even as the media highlights these 
examples of contamination, some 34 million 
Americas rely on well water possibly affected 
by common hazards (National Groundwater 
Association, 2016). Bacterial and chemical con-
tamination and naturally occurring contami-
nants such as arsenic and uranium affect water 
quality in one of every �ve wells throughout the 
U.S. (DeSimone, Hamilton, & Gilliom, 2009). 
The U.S. Environmental Protection Agency’s 
Safe Drinking Water Act does not cover pri-
vate wells. In response, the Centers for Disease 
Control and Prevention’s (CDC) Safe Water for 
Community Health (Safe WATCH) program 
addresses private wells and other federally un-

regulated drinking water sources and systems 
by strengthening state and local safe drinking 
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Strategy. VDH implemented a marketing
campaign addressing well testing barriers
that featured 12 articles in theBurlington
Free Press and resulted in 1.8 million digi-
tal ad displays across websites and social
media. Additional outreach was provided
through an online statewide neighborhood
network called the Front Porch Forum.
The digital ads directed patrons to the
VDH drinking water informational page
to learn about well testing. The campaign
received attention from local news that led
to a live interview with the drinking water
engineer, prompting additional requests
from residents to have their wells tested.
Safe WATCH partners closed gaps in their

safe drinking water programs by addressing
priorities related to the Essential Srs


