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revised PWTA rules by 2018. Currently, the
PWTA requires tests for radionuclides only
in
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Strategy. VDH implemented a marketing
campaign addressing well testing barriers
that featured 12 articles in theBurlington
Free Press and resulted in 1.8 million digi-
tal ad displays across websites and social
media. Additional outreach was provided
through an online statewide neighborhood
network called the Front Porch Forum.
The digital ads directed patrons to the
VDH drinking water informational page
to learn about well testing. The campaign
received attention from local news that led
to a live interview with the drinking water
engineer, prompting additional requests
from residents to have their wells tested.
Safe WATCH partners closed gaps in their

safe drinking water programs by addressing
priorities


